
PRESS NOTE 

Date: 03-08-2021 

  

          The first meeting of Task Force for National Digital Tourism Mission has 

been conducted today with all the members representing State Governments and 

various Stakeholders related to Tourism under the chairmanship of Secretary 

(Tourism) through Video Conferencing. During his address the Secretary, 

Tourism, GoI has addressed the National Digital Tourism Sector on the similar 

lines of National Digital Health Mission will be taken up and Task Force 

Committee has been constituted to finalize it. 

          Shri R.S. Sharma, CEO, National Health Authority (NHA) in his inaugural 

address the purpose of this Mission is to provide vision and in sights National 

Digital Health Mission and how the model could be utilized for tourism sector. 

During his inaugural address he mentioned that  India is having lot of digital 

activities in which about 1.2 billion people are having mobile connections and 

1.3 billion population is having Aadhaar numbers. 

          Dr. Rajat Bhargava, Spl. CS, YAT&C Department, one of Task Force 

members of National Digital Mission has given briefing about various digital 

activities and various social media related aspects that are being followed in A.P. 

1.     The official Tourism website aptourism.gov.in has a separate icon  in 

the investment opportunities.  To propel investment into Tourism sector 

and enable a conducive business environment   ,The investor friendly 

Policy has been uploaded.  Apart from this the Investment brochures  of 

the sites  Vacant land sites for resorts  and O& M   Projects have been 

uploaded which is user friendly. 

2.     Apart from this the official website of aptourism.gov.in has a 

separate  icon displaying EoDB- Ease of doing Business.  This will 

facilitate the investor to Single Desk Portal of the Department of Industries. 

The SDP assists Investor in obtaining the requisite  clearances 

/approvals  to establish  and operate the proposed enterprise. 

3.     The single Desk Entrepreneurs registration has five simple steps with 

personal details, contact details, industry details, document upload, and 

declaration. A tourism trade registration certificate is 

generated  automatically  with in 48 hrs  which will facilitate  the 

entrepreneur  to avail the  incentives. 

4.     Apart from this the has Registrations of Hotels resorts and other 

establishments, Registration of travel agencies,  Registrations of Tourism 

http://aptourism.gov.in/
http://aptourism.gov.in/


Events and performance License and Investor facilitation cell  with all the 

Mobile numbers are listed. 

5.     The Registered Tourism entities are listed in the specific categories as 

Travel agencies and Hotels with name, address and Mobile numbers of the 

owners. 

  

Ministry of Tourism – Incredible India  Portal. Following information has been 

uploaded  in the Ministry website. 

1.     State Tagline & Logo 

2.     Banner Video 

3.     Highlights of the State 

4.     Media 

5.     Things to do 

6.     Top Destinations. 

7.     Itineraries 

8.     Experiences 

9.     Facts 

10.                        Local Content 

11.                        Important Sites 

12.                        Hi Definition Contact 

  

He further informed the members that the Tourism Department , Government of 

Andhra Pradesh has developed short video films on tourism destinations of 

Andhra Pradesh to promote Andhra Pradesh a preferred tourist destination. For 

instance:- Vizag, Araku, Dindi, Horsley Hills (each 2 min promo videos) 

  

        Kab Milenge Hum – A 3 minute Television Commerical (TVC) on 

Andhra Pradesh Tourism representing Tourism Charismas of Andhra 

Pradesh. Ranging from Temple, Heritage Tourism to Adventure, Eco-

Tourism, amalgamating it with authentic & traditional Food, the legacy of 



Art & Craft. Kab Milenge Hum inviting global tourist with the message - 

Come and Explore Andhra Pradesh. 

Digital Promotions through Kiosks: 

        Andhra Pradesh tourism is promoting tourism destinations and various 

themes through Kiosks, a digital medium of promotion. Kiosks were 

installed at prominent destinations (Vizag, Vijayawada & Tirupati 

Airports) where travelers can use the Kiosks to get tourism information 

such as destination videos, photos and maps. 

Digital Promotions through Social Media Platforms: 

Andhra Pradesh Tourism is actively promoting Andhra Pradesh tourism 

destinations and themes through Social Media Platforms such as Facebook, 

Twitter and Instagram. Mega Campaigns were organized to attract tourist to visit 

the State such as: 

        Let’s Vizag – one month summer campaign - the campaign was 

organized for one month to promote vizag as preferred tourist destination 

of Andhra Pradesh 

        Konaseema Backwaters – one month monsoon campaign - this 

campaign was organized for one month to promote Konaseema 

Backwaters 

        Festive AP – one month festive campaign - this campaign was 

organized for one month to attract tourist to visit Andhra Pradesh during 

festival season during October to December. 

  

The meeting was concluded with the final remarks of Secretary, Tourism, GoI. 

This meeting was participated by Sri. S. Satyanarayna, IAS, MD, APTDC. 

This meeting was also attended by representatives related to Tourism 

Department, like, Hotel Association of India, Federation of Hotel and 

Restaurant Association of India, Indian Association of Tour Operators and 

Association of Domestic Tour Operators. 

  

Released by YAT&C Department, Govt. of Andhra Pradesh, A.P. 

Secretariat. 

  

  

 


